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GRAPHIC DESIGN — Magazine Cover

Description

This project requires you to produce a magazine cover using your own images or creative
commons content. Images without CC licenses or images that have any watermarks are not
allowed. Credit to images must be given — keep track of where you get your images.

Format

The magazine cover should be made with a photo editor so that your images can go from edge
to edge without any white space. You will need to composite (put together) two or more main
images as well as text. The final composition needs to be a high resolution, portrait-oriented
image that is 8 14” by 11”. Adobe Creative Suite or PixIr (online) are a couple of photo editors.
Other options may be available as long as they offer ability to edit photos and text, create
multiple layers and export your final image. The composition can be submitted as a JPG, Word
document or Powerpoint document.

Pre-Production Elements

Develop a theme for your magazine cover (ex: sports, music, food, hobbies, celebrity gossip, etc.). The
background must be an image (not just a colour) and should be less in focus than your foreground
picture.

Sketch a rough draft of your cover including the required elements (see Production Elements). This sketch
can be black and white and is solely for layout purposes. Include a list of cover lines (including the
main cover line). Be deliberate in your application of the principles of design (shown below).

CONTRAST REPETITION

Unique elements in a design should 3 Repetition breeds cohesiveness in a
COLOR - stand apart from one another. One : design. Once a design pattern has
way to do this is to use contrast. Good been established - for example, a
contrast in a design - which can be dotted border or a specific
TONE/VALUE achieved using elements like color, typographic styling - repeat this
pattern to establish consistency.

tone, size, and more - allows the
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create contrast in your design.
adesign and use it on similar elements.
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Doing so minimizes visual

Proper alignment in a design means that

every element in it is visually connected to clutter, emphasizes

another element. Alignment allows for organization, and increases
2 . viewer comprehension.

cohesiveness; nothing feels out of place or quickvifirenci postir P

disco d when alignment has been
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of this document.
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should be placed in close
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Also, be mindful of which design elements you will incorporate as well. Not all elements need to be
included but the ones that are should be done with purpose.

LINE

Height + width = shape. We all learned basic
shapes in grade school - triangles, squares,
circles and rectangles. 0dd or lesser seen
shapes can be used to attract attention.

. A ‘ There are three basic types of shape:
geometric (triangles, squares, circles etc),
natural (leaves, animals, trees, people), and

' *. abstracted (icons, stylizations, graphic
representations etc).

GZ=

Aline is a mark between two points. There are various types of lines, from
straight to squigaly to curved and more. Lines can be used for a wide
range of purposes: stressing a word or phrase, connecting content to one
another, creating patterns and much more.

Value is how light or how dark an area looks. A gradient,
shown above, is a great way to visualize value -

everything from dark to white, all the shades in-between,
has a value. Use value to create depth and light; to create

COLOR

Color is used to generate
emotions, define importance,
create visual interest and more.
CMYK (cyan/magentalyellow/
black) is subtractive; RGB
(red/green/blue) is additive.

Some colors are warm and
active (orange, red); some are
cool and passive (blue, purple).

There are various color types
(primary to analogous) and
relationships (monochromatic to
triad) worth learning more about
as well

TEXTURE
Bl =

Texture relates the to surface of an
object; the look or feel of it.
Concrete has a rough texture;
drywall has a smooth and subtle
texture. Using texture in design is a
great way to add depth and visual
interest. Printed material has actual,
textile texture while screen material
has implied texture.

Scoring (10% - 20%)

ELEMENTS
OF DESIGN

quick reference sheet

a pattern; to lead the eye; or to emphasize.

Space s the area around or
between elements in a
design. It can be used to
separate or group
information. Use it effectively
to: give the eye a rest; define
importance; lead the eye
through a design and more.

Size is how small or Large something is: a small shirt
vs. an extra large shirt, for example. Use size to define
importance, create visual interest in a design (via
contrasting sizes), attract attention and more.

Hard
copy

E-file

[0 Theme and list of cover lines

x

[]  Sketch of rough layout
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Production Elements

Find CC-licensed images suitable to your chosen theme. Be sure to SAVE ALL ORIGINAL
PICTURES. These must be submitted along with the final composition to demonstrate
applied techniques.

REMEMBER:

SAVE ALL ORIGINAL IMAGES

AND

CREDIT THE CREATORS

Apply the principles of design — contrast, repetition, alignment and proximity with a
variety of elements throughout your composition.

Revised February 2018



Required elements include:

- Masthead -
- Skyline
- Puff

- Main cover line -
- Cover lines (min. 4)
- Barcode -
- Price

- Date (month and year)

Background image (not just colour —
this can be washed out to keep
focus on foreground)

Foreground image to highlight
chosen theme

Must add effects on main picture

(spotlight,
glow, etc.)

lens flare, shadow,

—
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—

is also bold.

Symbiotic relation-
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Scoring (60% - 70%)

e Includes all required elements
e Follows principles of design
e Uses contrast
e  Repetition applied
e  Purposeful alignment
Logical proximity
e visually appealing design, creative, original
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Post-Production Elements

Write a description of how you applied the principles of design throughout and which

elements were incorporated and with what intent. This should be about half a page
to a page long. Print out a hard copy. Have a peer review your magazine cover and be

prepared to make last minute adjustments.
Submit composition (as a jpg) and ALL original images. Complete a Project Reflection

form.

Scoring (30% - 40%)

Hard copy | E-file
[] Peerreview X v
0 Final composition (jpg file) — scored at Production Phase X v
(] All original CC-licensed images included with credits X v
[l Description of design applications and element use v X
(] Project Reflection X v
[0 Neatly organized duotang with all required papers v X

SUMMARY

A single element, done well, can be outstanding, however, done poorly, can bring down
the entire feel of the entire production. Weight each category accordingly. Total must

equal 100.
Category Weight Range S;?;;:i:g Score
Pre-production 10% to 20%
Production 50% to 70%
Post-production 30% to 40%
TOTAL | 100%
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